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Leading the new market
with new innovations
towards the future

T&M TOUR is a comprehensive travel agency that has grown based on a global

network centered on Seoul, Korea since its establishment of Singapore branch in
1998. Through continuous business expansion, it has entered markets in Europe,
Central Asia, Mongolia, and Sri Lanka. As of 2025, we operate 22 overseas direct-

management offices in 17 nations and 22 branches, along with our infrastructure.

In 2023, IATA has officially approved as an IATA Travel Agent, launching a full-scale
airline ticketing services and establishing a Total Travel Service system that

encompasses inbound and outbound travel, as well as aviation and MICE.

Today, the travel paradigm is rapidly shifting from a focus of movement to a focus of
experience and value. Through our own brand [Kong Tour], we strive to keep pace
with these trends by focusing on content planning and sustainable travel, wellness,

and theme-based FIT travel, as well as genuine connections with locals.

Since our establishment, we have adhered to the principle of transparency and
ethical “pure management” without loans from any of our partners. This serves as

the foundation for building long-term trust and sustainable partnerships.

We will continue to grow as a trusted global travel agency, collaborating with
customers, local communities, and global partners based on sustainability,

innovation, and expertise in this ever-evolving changing tourism environment.

President & CEO
MR. KIM, Youn Seung
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A trip just for you, a journey of alifetime

We do not simply provide products, but design the entire

customer journey.
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T&M aims to achieve “mutual growth” with all of its partners, ’ " T”UR
including Kong Tour, global partners, hotels, and airlines. Kong Tour
Based on our extensive tourism infrastructure, T&M “TOUR & MEMBERS “ “ KONG*
provides comprehensive travel services, including domestic Not only for travel, but also for Providing customer-oriented

building lasting trust with all services based on friendly
and overseas travel, FIT,and MICE. companions image of “Kong”



Korea’s No. 1 Specialty Travel Agent

Based on the philosophy of “realizing tourism diversity,” we provide differentiated, paradigm-changing global comprehensive

tourism services through content that combines various themes, breaking away from the conventional standardized travel

methods and utilizing existing infrastructure.

Business Model

“Global Integrated Travel Platform”
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Business Areas
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Customized travel
All around the world

Travel introduces Korea with
sincerity

Nationwide Package Tour
Luxury Hotel Reservations

Worldwide Hotel
Domestic theme-based
Hotel reservations

Family, Golf,
Leisure, Pilgrimage

(Outbound) Clnbound ) C Hotel )

MICE

FIT

) @olf&Theme)

[ Tickets ) (

Global Conference,
Expositions, Corporate,
Incentive

Admission Tickets, Tour
Passes for individual travelers
Special Requests

International & Domestic
Flight Ticketing

Groups & Individual
Ticketing

Corporate Incentives for
an average 800 PAX
International Conferences
& Exhibitions
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Why, T&M

Global Direct Operating Network

Proven Operation Execution
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Systematic Quality &
Safety Management

High-level Sourcing &
Customization @
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Y
l. Global Direct Operation Network

STRENGTH 1

k& 17 Nations & 22 Regions
Direct Management Offices
[As of JUL 2025]
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(HES) /Europe ™ |

Caucasus
Central Asia3-
Nation f
/Caucasus ™,
-------- . ©
/Korea, Japan®,

______ i' o

o . “\\ Seoul HQ

Our Tourism Infrastructure

Employee Transport Hotel
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400+ 1000+ 3*-5*
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Thailand(Bangkok, Chiang Mai), Vietham(Ha Noi, Da Nang,
Ho Chi Minh, Phu Quoc)

Singapore, Indonesia, Cambodia, Laos, Sri Lanka, Maldives

/
X /
" Daegu Office //
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We have unrivaled competitive
advantages compared to other
travel agencies.

\0 —————— Global Direct Network
T§M @ ® 30+ yearsof
TOUR / Expertise
ElAE0f
® ------ Quick Decision-
/ Making & Partner
Capabilities

Exclusive strategic partnership with T&M-KONG
24/7 — Hotel and Air Ticket Safety Guaranteed

o 2 o\
HOTEL Air Travel

« Leisure-tour available at 3-star to luxury hotel & resort

« Major Korean airlines, SriLankan Airlines, Uzbekistan Airways
PSA —Reliable aviation capabilities

+ Smooth sales of hotel and airline package deals through direct
local management

« Stable operation of PKG /FIT / MICE — Reliable tourism
infrastructure

Tél"i TOUR @
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4
M H We have unrivaled competitive
DlreCt operatlon Network advantages compared to other
travel agencies.
STRENGTH 1

Our Differentiated Pricing Policy & Event Management

TRANSPORT ATTRACTION OTHERS

= Cost reduction through long- = Cost reduction through = Exclusive purchase of = Promotionsthrough ongoing
term contracts with hotels vehicle purchase for direct- admission ticketsto tourist relationships with airlines,
- Cost reduction through Management operation attrgction; (e.9. Lotte World, agencies, and bureaus
active utilization of = Differentiated bus operation Vatican, Disney World) = Active developmentand
promotional rates for new (vehicles within last three = Diverse product support of local attractions
hotel contracts years) development leadsto = MICE Specialization for large
customer satisfaction corporationsand beyond



A
Il. Proven Operation Execution s We have unrivaled competitive

STRENGTH 2

advantages compared to other
travel agencies.
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T T T . T ( Major Event Performance >
Korea Buddhist = OliEsz International
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lll. Systematic Quality & Safety Management

STRENGTH 3

ORI RS Travl Aot ProfessionstLsbity nsurance iy, AR ol

& Policy No F-22KA-TAD0028
i Master Policy Holder Korea Association of Travel Agents (KATA)

1. Policy Molder T AND M TOUR CO., L

OIS AXRI RO SMYSIY Travel Agent Professional Lisbility Insurance mM

2.Thelnsured T AND M TOUR CO., LTD (EIIS%0l )
3. Risks [No. 1] Legal Libikty 1o third parly arising out|
failure to render insured's professional
W Covered Businessiitem : Travel A
Coverage A) Bodily Injury and Prog
Coverage B) Bodily Injury and Prog
autemobie)
Coverage C) Professionai Eror ani
4. Period 2023.04.01 (00:01) ~ 2024.04.01 (00:01)
§. Limit of Lisbility [No.t] Professional Liabiity
6. Deductible [No.1)  Professional Liabiity

7. Policy Territory WORLDWIDE

8. Jurisdiction KOREA

Travel Agent
Liability Insurance
Upto 1 billion KRW
Per Event |

IYEY 4 SUSTRY : 4ROl eI A2 Y (2A2065)
|2 L Trage 2721

10. Terms and Conditions

17) Leisure & Spoet Tour Exclusion Clause
+  This insurance does not cover lisbility for any claims arising from the following leisure or Sport-tour
tharoughly only for itself EXCEPT Golf Tour
- All kinds of similar dangerous activities inchuding Skin-Scuba. Jet-Ski. Banana-boat, Fly-fish, Rafting,
Skin-Diving, Snorkeling, Bungee Jump, Ski, Snow-Boarding, Rock-Climbing. Rappeling, Mountain
Bike, Sky-Diving, Hot-air Balloon, Parasailing, ATV, BMX. Skate-board, Aggressive In-linc, Motor-

cross etc
18) Communicable Discase Exclusion Clause (LMA5399)
19) Infectious Discase Exclusion Clause

lusion Clause
excluded(losses such as loss of profit s.l loss of revenue, loss of production, loss of business
of data and loss of anticipated savings or

oppor
21) Akt E
Qla?.«'? llﬁ WE!MEXI‘! (IBAVAEY HAYW/ZAYL HP&E NA)
WA OB / RAY OISR / HABRESAD)  IATR(O BB

.« War

+  Nuckar, Chemical and Biological Terrorism

+ Professional spocts teams.

air force personnel that engage in ficld training, ficld operation or arscnal opcration

*  Radioactive Contamination whether arising directly or indirectly

11. Premium

IN WITNESS WHEREOF, the Insurer has caused this palicy 10 be signed by fs duly authcrized representatve In SEOUL, KOREA
Signed at Seoud, Korea
2023.04.14

HYUNDAI MARINE & FIRE INSURANCE CO,, LTD. /“

Ltmu’ Che /4%»— bagy &

Prowdent 8 Chéef Execuive ORicer
163, Seong-dasra, Jonono gu, Secu, Koree 03183
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We have unrivaled competitive
advantages compared to other
travel agencies.

/ Trend Inspection /
Product Development

%)

Collect
Feedback

/ Inquiry & Quote
s (é@ / Event Planning
b2
Integrated
T&M

Operation System

Preliminary Inspection > Interim Monitoring >
Feedback Collection (Quality Control)
Srtron D
er FTToUR

wn=os  KOngTour

Preliminary
Inspection

Interim Monitoring
/ Event Execution




IV. High-level Sourcing & Customization

STRENGTH 4

Reservation

= Strategic Exclusivity with
airlines and hotels

= Secured our own booking
system for Admission
tickets, attractions, and
any other tourism passes

Platform

= T&M — KONG runs domestic
and international B2B/B2C
businesses through various
channels, like its own app
and website.

= Customizing all events
based on customer needs

b

g We have unrivaled competitive
advantages compared to other
travel agencies.

FIT | MICE

= Each product is tailored to
customer needs and themes.

= VIP Reception, Conference, Special
Performance — 100% Recruitment

of celebrities like BTS

= Providing cultural experiences like

K-Food, K-Tech, and K-Beauty
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Organizational Process

Commonto all divisions*

O7 Inquiry

# Quote Request / Planning
¢ Element Selection

Planning Planning
-

» Designated guides and guide training
» Continuous Planning and Maintenance

Direct-Network | 24/7 CS

v 05 Quotes

100% ¢ Accurate arrangements/reconfirmation
¢ Appropriate restrictions on event conditions
¢ Flexible event management based on preferences

Customer Satisfaction

= |=
v

Feedback

Feedback

» Establishment of systematic process » Guide Training

# Prompt Risk Response » Prevention of possible
complaints

TOUR @
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CONTACTUS

o ® ®
Korea | Overseas FIT/MICE Air Tickets
ﬁ N _ .

. 02-725-5595 (Main) ) 02-765-6555 ©) 02-765-6543

.74 Overseas:tnmoutbound@gmail.com
- . - .

Inbound : thmtouroTin@gmailcom 0 tnmtravelkr@gmail.com 0 tnmfly@gmail.com
| SEOULHQ I Location

Add. 104 Bukchon-ro,Jongno-gu, Seoul
03051, Korea (#B, 2F)

d Tel. TEL:02-725-5595 FAX: 02-725-2932

Way 10-minwalkfrom Exit 2 of Anguk Sta
tion on Subway Line 3

(Near Gamsawon)
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Signature Product uwsoundemmcs

This itinerary is sample and subject to change.

K-BEAUTY K-CULTURE

TIME « 3NeD/5N6D/7N8D TIME - 3NeD/5N6D/7N8D TIME « 3N6D/5N6D/7N8D
. . + Arrival & Hotel Check-in . .
-Itinerary « Arrival & Hotel Check-in -Itinerary i « Arrival & Hotel Check-in
. + Premium Skincare
« LG Science Park -~ - Gyeongbok Palace
« Amorepacific Beauty
« Hyundai Motor Studio Lounge « K-Food Cooking Class
- Seongsu Digital Gallery - Insadong Alley Traditional - Korean Folk Village

Cosmetics

« IT Profession Gangnam Street

Networking Dinner + Seoul Tower BBQ Dinner

Insadong Alley Dinner
« Spa Therapy

PRI
TErIour

Please contact us separately for Korea outbound travel. cioipeso.  KongTour



Awards & History

1998 2010 2015 2020 2023 2025
Company Inbound Agency 10th Owverseas Offices Global 17+ IATA Approved Max. Revenue Reached
Establishment Establishment Establishment Nations Operation Aviation Business Cruise Business Launched
Launched
25+ Years of Expertise,
oy -
EmE Avg. 100 New Products Traveling the World
2023 2023 Annually 20+ Nations,

MICE
Grand Prize

IATA
Travel Agent
Approved

e Avg.

400+ Clients
100+ Global Events

20 million pax secured

(Inc. OQutbound & Inbound)
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Business Performance We are leading the market in various
fields, such as MICE and FIT.

*20’' Data is unavailable due to COVID-19

Outbound Inbound
@ ooy @ Loofd

AZN X0 Served PAX

100
80
60
A) 175,000
20,000
0 o
2019 2020 2021 2022 2023 2024 2025
SalesData
HHS
100 12’200
80 8,100
60 ’
' 5520 800 H =S ol
40 3,900 ‘
20 '
8]
2019 2020 2021 2022 2023 2024 2025

(Measure: 1,000,000 KRW)




Principle

T&M'’s Unique Strength for a better world

Through a VISION 2030, we are promoting various ESG activities to establish and implement ESG management.

All employees are strengthening their social contribution activities and pursuing a philosophy of innovating the
paradigm of corporate culture itself..
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Activities and incentives expansion
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with affiliates that have established
{

ESG philosophies
Strengthening social contribution with I '
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employee participation

124 1,6652H

= Support programs for childcare leave

= Regularsponsorship and volunteer work
> - - -
“:-’ .
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- Kong Tour
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= Joint products of related products
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Korea Association of Travel Agents

A www.tnmkorea.net | www.kongtour.net ) Tel.02-725-5595 Fax.02-725-2932 Q #B — 2F, 104 Bukchon-ro, Jongno-gu, Seoul 03051
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